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Pool of Discipline Specific Elective Course (DSE) for Odd Semester 

B.A (Prog) with Nutrition and Health Education (NHE) 

Category-V 
 

CREDIT DISTRIBUTION, ELIGIBILTY AND PREREQUISITES OF THE COURSE 
  Credit distribution of the course  

Eligibility 
Criteria 

Prerequisite of 
the course Course Title & Code Credits 

Lecture Tutorial Practical/ 
Practice 

Communication for 
Healthy Food 
Promotion 

 
4 

 
3 

 
1 

 
- 

 
Class XII 

 
NIL 

LEARNING OBJECTIVES: 

1. To familiarize students with the concept of communication 

2. To impart knowledge regarding the role of IEC in healthy food promotion 

3. To build capacity of students for implementation and impact assessment of IEC in community and food 

industry 

 
LEARNING OUTCOMES: 

 
After completion of the course, the students will be able to: 

1. Understand definition, functions, models and channels of communication 

2. Explain the role of IEC materials in spreading nutrition awareness 

3. Learn efforts made by governments towards promoting healthy food choices. 
 
 

SYLLABUS OF DSE-NHE-7 
 

THEORY 
(Credits 3: 45 Hours) 

 
Unit 1: Concept of communication (10 Hours) 

• Unit Description: This unit will introduce the meaning of communication and explain its concepts 
and characteristics in detail. 

• Subtopics: 
o Concepts of communication 

a) Definition and functions 
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b) Models and scope 

c) Communication process 

d) Communication channels 

e) Feedback in communication 
 

Unit 2: Communication methods and IEC based materials (11 Hours) 

• Unit description: This unit will explain the role of Information Education Communication (IEC) and 
Behaviour Change Communication (BCC) in healthy food promotion. 

• Subtopics: 
o Introduction to IEC and its importance 
o Introduction to BCC and its importance 
o Communication approaches and audio-visual aids 
o Use of social media and mass media in healthy food promotion 

 
Unit 3: Changing trends in food choices (12 Hours) 

• Unit Description: This unit will help follow the journey of changing patterns in food choices 
and the current attempts at developing healthy food behaviour 

• Subtopics: 
o Factors influencing food choices 

-changes in socio-cultural environment 

-changes in food environment 

o Promoting healthy food choices 
-social marketing techniques 

-food labelling in India: health and nutrition claims 

-developing healthy food choices among children 

o Front of pack labelling around the world 
Unit 4: Government initiatives towards healthy food promotion: (12 Hours) 

• Unit Description: This unit will familiarize students with initiatives taken by Government of 
India to promote healthful eating 

• Subtopics: 
o Initiatives under FSSAI 

-Safe and nutritious food at workplace 

-Eat Right Movement 

-Calorie count of restaurant menus 

- Reducing trans fats in partially hydrogenated vegetable oils 

o Social and Behavioural Change Communication (SBCC) campaign under Poshan Abhiyan 
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TUTORIALS 
(Credits 1; Hours 15) 

Tutorial classes will involve: 
1. Q&A sessions/ Group Discussions/ Problem Solving exercises with the students 
2. Presentation of project/ research activity by students 
3. Any other scholastic work related to application of conceptual understanding of the subject 
4. Evaluation and feedback by the teacher 

 
ESSENTIAL/RECOMMENDED READINGS: 
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